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Mips’ vision

Reduce head injuries
- Save more lives

This Is Mips

Mips specializes in helmet based safety and is a global leader in helmet solutions that
are designed to add protection against harmful rotational motion. Mips’ patented
safety system for helmets was born from science and research and is based on more
than 25 years of research. Mips’ mission is to lead the world towards safer helmets.

Rotational motion is a combination of rotational acceleration and rotational velocity.
This motion leads to shearing and/or stretching of the brain tissues and increases the
risk of brain injuries from an oblique impact to the head. The main component in Mips’
safety system is the Mips low-friction layer, which is designed to mimic the brain’s own
protection system and allows a small movement between the head and the helmet.

Mips is an ingredient brand, which means that the company sells its products and
licenses the associated technology to helmet brands who manufacture, market, and
sell helmets to end-users, both directly and indirectly.

The Mips safety system can be fitted in both new and existing helmet models. Many of
Mips’ customers are leading helmet suppliers. For helmet-industry brands, this means
they can sell a helmet that has been designed to add protection against rotational
motion, and thereby create added value and differentiate their brand. Mips’ customers
market the benefits of Mips’ safety system and Mips’ brand to end users.

Mips works with many of the leading helmet manufacturers in the Sports helmet and

Motorcycle helmet categories, and also sells solutions to leading brands in the Safety
helmet category.

This is Mips 01
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Financial performance during the year
—> Net sales for the full year amounted
to SEK 357m (563), a decrease by 37%.
Adjusted for exchange rate effects, the
organic development was -39%. The
decrease in net sales is mainly explained
by reduced sales within the bike
sub-category.

—> Gross profit decreased by 38% to
SEK 253m (406). The gross margin
amounted to 70.9% (72.1) where the
decrease mainly is explained by higher
share of fixed costs as an effect of
decrease in net sales.

—> Operating profit amounted to

SEK 70m (229), corresponding to an
operating margin of 19.7% (40.7). The
decrease in operating profit is mainly
explained by decreased sales and
strategic initiatives within research and
development.

—> Cash flow from operating activities
amounted to SEK 1Im (236). The
decrease is mainly explained by
decreased earnings and payment of
income tax during the first quarter 2023
mainly regarding 2021 year’s profit.

—> Profit for the period was SEK 64m
(175). Diluted earnings per share
amounted to SEK 2.42 SEK (6.63).

— The Board of Directors proposes a
dividend of SEK 6.00 (5.50) per share,
corresponding of 249% of net earnings
during the year.

Achieved sustainability goals for 2023
Mips has made important progress in the
company’s’ sustainability work and has
delivered on all three of the main goals
that were set for the year. This year Mips
has:

—> Reduced emissions per solution sold
by an average of around 21 percent.

—> Expanded Mips’ range of solutions
made from recycled material. Mips now
offers all our customers a recycled
polycarbonate alternative in the
company’s most sold safety solution.

—> Carried out third-party audits at Mips’

three strategically most important
suppliers in the supply chain.

2023 in brief 03
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Sustainability report 100 2023 was another challenging year for the bike sector and our
Other information 139 customers. When | summarized 2022 in our last annual report,

| talked about the external macro factors that made that year feel
extraordinary. | can now conclude that the market factors continued
to be a challenge this year too. Despite that, we started seeing a few
positive trends, especially towards the end of the year. Awareness
of Mips’ products and how they increase safety for helmet users
kept rising, and the share of helmets equipped with Mips’ solutions
that were purchased at the retail level continued to grow. During the
year we also started more customer projects to integrate Mips’ safety
system in new helmet models than in any other year in the history of
the company.

It was also positive to note that the bike sector, which since mid-2022
has had to deal with excessive inventory at both the retailers and
the helmet brands, started to see a normalization of inventory levels
towards the end of 2023. Another promising area of progress was
the successful market launches we did with several large helmet
manufacturers in the Safety category, being an important category
for the future. Not only will these lead to more sales for Mips, but it
also means that users on construction sites and other industrial sites
will have greater protection in the future.

Mips - Annual and Sustainability Report 2023 essag'e from the CEO
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In comparison to when we communicated our strategy
at the Capital Markets Day in 2022, we have a generally
weaker consumer market today. In the post-pandemic
years, the market has been marked by effects such as
high levels of inventory, high inflation, and high interest
rates. In this more unpredictable environment, it is
important for us to ensure that we have a better total
offering for our customers. | am therefore very happy
that we proactively continued to invest in all our
strategic initiatives to make sure we can drive growth
again when the market normalizes. With our vision to
reduce head injuries and save more lives, and our
ambition to be positioned as a leader in helmet safety,
we keep leaning forward and working intensively for
what we believe in. In the long term, this will mean that
we can make a difference with our safer solutions, to as
many people as possible.

High level of activity this year,

but limited short-term financial impact

In the bike market that is so important to Mips, the
recovery to the new normal has taken far longer than
most people thought it would. Swings in inventory
levels are not a new phenomenon, most industries have
suffered from them at some point in history. The chal-
lenges we have seen over the last year as an ingredient
brand in the helmet sector are complex and mean that
the recovery is taking longer. First of all, sales in most
markets are decreasing compared to the strong numbers
during the pandemic years, because the consumer has
weaker purchasing power today than a few years ago.
Secondly, the inventory levels in the market have been
way too high both in stores and at the helmet manufac-
turers. Thirdly, interest expenses are higher than they’ve
been for years, which has meant the availability of
capital has dropped drastically. Consequently, certain
helmet manufacturers simply haven’t been able to

Mips - Annual and Sustainability Report 2023

afford to produce new helmets to maintain the sufficient
inventory levels. The combined impact was greater than
we and most people in our industry had speculated.
However, one positive thing to note is that in most
markets, normalization of inventory levels has now
mostly been achieved and we expect a more normal
situation throughout 2024 as our sales to our customers
largely reflect actual consumer sales in the retail sector.

11

We proactively
continued to invest

in all our strategic
initiatives.”

In some contexts, media reports in 2023 have been
interpreted as saying that people worldwide are no
longer anything like as active as before and that helmet
usage for sports and leisure should therefore have
dropped drastically. This is not the case. When one
evaluates our sub-categories in the sports and leisure

sectors, it is clear that usage has actually gone up.

In the bike sub-category, the number of cyclists has
risen substantially compared to the time before the
pandemic. This is in part driven by a greater interest

in outdoor recreation, and also by an increase in the
number of people commuting by bike. Above all though,
the share of people who wear a helmet when cycling has
increased. We are seeing similar trends in the Motor-
cycle category, although the increase in this category

is mainly being driven by new requirements in more
countries to wear a helmet.

Another positive note is that in the Safety category,
in 2023 we saw a much faster phasing out of the classic,
very simple construction helmets, with a transition to
using more advanced helmets that provide the user
better protection. This transformation is particularly
apparent in the US where we see that the conversion, in
terms of planned major procurements of more advanced
helmets, is going substantially faster than we had
assumed just a few years ago.

Our assessment, which is shared by most of our
customers, is that the inventory adjustment challenges
we have seen during the last year were more temporary
in nature, and reflected a normalization of an excep-
tional anomaly that arose during the pandemic. Most
of our customers have a high rate of innovation and
are investing to be able to meet the greater demand
for better and safer helmets, which we are seeing in all
categories. Even though we have significantly increased
the number of implementation engineers during the last
two years, it is still challenging for us to keep up with
all the incoming projects from our customers. We have
also increased our investments in advanced product
development in recent years to be able to deliver on our
strategy of widening our overall approach to encompass
more elements of helmet safety.

Message from the CEO 05
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Helmet category Sport -
bike ended the year with growth
We saw a buck in the trend in the fourth quarter
compared with the last five quarters. Since autumn 2022
the bike sector has been dealing with something called
the “bullwhip effect” caused by an overly aggressive
build-up of inventory during the rapid growth that took
place during the pandemic. The bike sub-category is
a very important sub-category for us, and during the
fourth quarter we witnessed a growth in sales and saw
positive developments at most of our major customers.
Within the snow sub-category the market was
initially more restrained, but it then recovered towards
the end of the year after a strong start to the winter
season, mostly in the European market. However, in the
short-term the impact of the positive start to the season
on Mips’ sales is relatively small as there is not enough
time for our customers to get products to market before
the current season ends. This means that growth pros-
pects look good for the following season as inventory
levels are now generally considered to be low.

11

The year ended with

growth in the
bike sub-category.”

Mips - Annual and Sustainability Report 2023

We have previously stated that, in our assessment,
the bike sub-category will see a positive development in
2024. This assessment remains unchanged. We believe
that the majority of the growth in this sub-category in
the coming years will be driven by our customers buying
products from us to enable new production of helmets,
in contrast to the last few quarters when they have sold
helmets they already had in stock to their customers in
retail.

Helmet category Motorcycle - still a tough market,
but we see a turn for the better

Growth continued to be weak in the Motorcycle
category with a decrease in net sales during the year.

The decrease in net sales was due to the soft market
for the motorcycle sector, mainly caused by macro-
economic trends. This had an even larger impact on
Mips as the overall weaker market trend coincided with
higher inventory levels of existing helmets at a number
of Mips’ most important customers.

These high inventory levels of older helmet models
without Mips’ technology limited our ability to launch
new products together with our customers, which is
an important element of our future growth plan in this
category. Even though the roll-out of these new models
has taken longer than planned, during the spring we will
collaborate with our partners to launch many of the new
products that have been developed during the last year.

Message from the CEO 06
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Helmet category Safety -

several new important customers

Overall, we are happy with what we have
achieved in the Safety category in 2023. Our
goal for the year has been to establish a broader
customer base and grow the number of prod-
ucts equipped with Mips’ safety system. We now
have a total of 15 brands with which we have
launched partnerships. We continue to see a
robust increase in sales growth, even though the
market roll-out of new helmet models has taken
longer than estimated.

Exciting investment in sensor technology

In August we acquired 25 percent of the sensor
technology company Quintessential Design. This
investment is the first step towards exploring
the opportunities of sensor technology. It will
enable us to gather more data regarding incidents
by using high-precision sensor technology and
accompanying machine-learning algorithms,
which makes this investment an important step
in achieving Mips’ vision, ambition, and strategy.

Great progress in sustainability

We have made important progress in our
sustainability efforts during the year, and we
have delivered on all three of the main goals
that were set for the year. During the year we
reduced our climate impact by an average of
around 21 percent and we expanded the range
of solutions made from recycled material. We
now offer all our customers a recycled
polycarbonate alternative in our most-sold
safety solution. | am very satisfied with the
progress we have made in our sustainability
efforts this year and that we have accelerated
this important work.

Mips - Annual and Sustainability Report 2023

Still forward-leaning despite challenging
external conditions

Even though we have faced market challenges
during the last year, we are still convinced by
our long-term strategy and ambitious financial
targets.

We see greater penetration of the Mips
safety system and an increasing awareness and
positive view of our brand, amongst our existing
customers and in different consumer categories,
and also in the sales channels where helmets
equipped with Mips’ technology are sold. We
are also seeing that our strategic investments to
build a wider product range for more categories
is starting to gain traction. | am of course not
satisfied with the financial performance in 2023.
It has been a difficult year with challenging
external factors that we have done our utmost
to counter, while also investing great efforts in
our long-term growth. We have continued to
advance our position and have strengthened our
offering and Mips as a brand. We are confident
that we have the right strategy, which will
continue to support our long-term plan and
journey towards our financial targets. | would like
to give my greatest of thanks to Mips’ employees
and all our partners around the world who,
despite all the market challenges, still work
tirelessly to make the world safer by equipping
more helmets with Mips’ safety system.

Stockholm, March 2024

Max Strandwitz
President and CEO
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Mips’ strategic
foundation

Vision
Reduce head injuries - save more lives

Ambition

Mips’ strategic ambition is to increase the safety of
everyone who wears a helmet.

Ingredient brand

The ingredient brand model enables Mips to reach a large
number of customers, and gain good exposure to

end users through the helmet brands’ broad and global
marketing resources.

Read more about how Mips’ ingredient brand business model works on page 29
and about Mips’ research and development on page 35.

Business model, strategy and targets 09
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Business model - how Mips create value

Mips sells its solutions to helmet brands who implement Mips’ technology in helmets that are then,
directly and indirectly, sold to end users. Mips’ ambition is to invest 5 percent of net sales into research
and development every year to ensure that the company is always at the forefront of helmet safety.
Furthermore, the company aims to invest 7 percent of net sales in marketing activities every year to
strengthen the brand and raise the end users’ awareness of Mips.

Resources

Operations
Headquarters in Stockholm
Office and warehouse in China

Employees
More than 100 employees with different
specialist skills

Capital
Equity of SEK 657m

Technology
The company’s technology is founded on
25+ years of research
A high-tech test lab in Sweden and a test
device in China
The Mips Virtual Test Lab
12 unique solutions in our portfolio

IP portfolio
Broad portfolio of patents including
over 50 patent families and
almost 400 granted patents

Strong brand
Good relationships with customers in
different segments of the helmet market
High awareness among consumers
A vision with meaningful impact:
Reduce head injuries - save more lives

Mips - Annual and Sustainability Report 2023

Our ingredient-brand model enables scalability

@ Communication and

sales to users

Mainly via helmet brands,
but also some direct
communication

Vv

Manufacturing and
quality control

Around 90 partners manufacture,

assemble, or both manufacture
and assemble Mips’ solutions,
mainly in Asia. Office in China to
ensure high quality, proximity,
and sustainable manufacturing

@ Sales to helmet brands
in several categories
Mips has a broad customer base
(more than 150 customers) and
long customer relationships

Vv

Research and

development

Own research and development,
and collaboration with
universities and research
institutes

@ Implementation
Testing and implementation of new
helmet models is done in Mips’
physical lab in Sweden and by Mips
test device in China with approx.
75,000 tests carried out so far, and in
Mips Virtual Test Lab with >100,000
tests so far

Value creation

Helmet users
Safety systems for helmets designed to
add protection against injuries caused by
rotation motion

Customers
A product that enables
helmet brands to charge a price premium
for the end product
Long-term collaboration
Differentiation

Society
Helmets designed to add protection
against injuries caused by rotation motion

Shareholders
EBIT margin of 20% in 2023. Long-term
target of >50%
Low working capital requirement enables
a dividend level of >50%

Sub-contractors
Long-term collaboration
Responsible business methods

Employees
A long-term employer
Professional development
A good work environment

Business model, strategy and targets 10
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Net sales Target net sales 2027 Operating profit Dividend per share, SEK
= QOperating margin Target operating margin 2027 = % of net earnings
* Proposed dividend for 2023
Growth Profitability Dividend policy
Grow net sales organically to more than An operating margin of more than 50 percent. Distribute at least 50 percent of Mips’ net earnings as
SEK 2,000m by 2027. dividends, taking into account the company’s financial

stability, future profits, investment needs, liquidity, and
development opportunities, as well as general economic
and business conditions. For 2023 the Board of Directors
proposes a dividend of SEK 6.00 (5.50) per share, which
corresponds to 249% of Mips’ net earnings for 2023.
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Strategy for growth

Mips wants to increase safety for every individual who wears a-helmet.
To achieve this objective, Mips aims to become the obvious partner to all

relevant helmet brands.

- Raise the awareness of Mips
“If you know Mips you buy Mips”

What

Strengthen and increase the awareness of the company’s
brand to ensure that end users understand the added
value of Mips’ technology and always look for the yellow
Mips logo when buying a helmet.

Why

Mips conducts business according to an ingredient
brand model. The company’s goal is for its technology
is to be the safety solution of choice when buying a
helmet. Achieving this vision requires increased aware-
ness and understanding of Mips’ technology. It also
requires end users to recognize the added value of
buying a helmet equipped with Mips’ technology. To
make this happen, Mips’ ambition is to invest about
seven percent of the annual net sales in marketing
over the next few years.

Historically, marketing and communications activities
have primarily targeted helmet manufacturers and the
media. To raise the awareness of the Mips brand, the
company has chosen to target more of its communica-
tion directly to end users. Mips’ five product groups and
the underlying products make it easier for end users to
understand the benefits of Mips’ technology and the

Mips - Annual and Sustainability Report 2023

differences between Mips’ products. This is to enable the

end users to choose the right product that matches their

needs.
Mips has eight important focus areas for raising
brand awareness:

1. PR - focus on educating journalists about Mips’

technology so they can explain the functionality to

their readers correctly.

Paid media - to reach a broad target group.

3. In-store concept - highlight Mips’ in stores.

4. E-tail - support the helmet brands in their online
marketing.

5. Team Mips - a team of athletes who share the
company’s beliefs on the importance of helmet
safety. They are Mips’ ambassadors to raise consumer
awareness of Mips as a brand.

6. Trade fairs - meet and educate the helmet brands
and end users at the largest industry gatherings.

7. Events - build awareness within the core target
groups by participating in events that bring together
the most devoted users.

8. Social media - spread knowledge and awareness of
Mips’ via the company’s own channels and use the
broad reach offered by the accounts of the helmet
brands.

N

- Enable implementation in
more types of helmets

What
Develop solutions that make it possible to include Mips’
technology in most types of helmets.

Why

Mips has a large addressable market with the
opportunity to make a difference in a large number

of areas in which a helmet is worn. Mips believes it is
important to be able to offer a relevant solution to more
helmet users. That’s why Mips constantly develops new
solutions so that its technology can work in as many
different types of helmets as possible. Mips currently
offers twelve types of solutions, enabling the company
to address its focus markets.

Business model, strategy and targets 12
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- Offer a superior product

What

Offer products and solutions based on Mips
technologies, and maintain and further develop an
intellectual property portfolio that will continue to
protect the company’s technology.

Why

Mips currently has a large patent portfolio consisting of
more than 50 patent families and almost 400 granted
patents. The company continually applies for patents to
protect its technology, both in the solutions that Mips
markets today and the solutions that will be marketed
in the future. Mips has internal expertise in patents, but
also uses external specialists when necessary to ensure
the strongest possible intellectual property protection.

Mips - Annual and Sustainability Report 2023

- Cost-effective
and scalable technology

What
Offer the best and most cost-effective solution based on
science and research.

Why

Mips is a company that is founded on research. Mips
aims to invest about five percent of net sales annually
into research and development to ensure that the
company continues to have superior technology with
scientifically-proven functionality.

Mips is engaged in ongoing dialogues with leading
universities and technological institutes around the
world to ensure that the company remains at the fore-
front of developments. Mips has access to one of the
world’s most validated data models on the brain, which
was developed by researchers at the Royal Institute of
Technology in Sweden. This enables the company to
continue to lead the development of solutions in the
field of helmet safety.

Mips is world leading within advanced numeric data
simulation, Finite Element Analysis (FEA), of the human
brain. This is used within research and development
and in the internal product development. FEA is an
integrated part of Mips’ development process used with
customers, and the company has launched the “Mips
Virtual Test Lab” concept which enables virtual testing
of helmets with the help of data simulation. Through
Mips’ world leading FEA knowledge, the company
can replicate and predict the impact to the head during
helmet testing. The brands can now accelerate develop-
ment and testing processes for helmet manufacturing
thanks to the FEA method, which saves time and costs,
and reduces the environmental impact.

Business model, strategy and targets 13
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Sustainability targets

Mips is a global leader in its field and aims to be at the forefront of
its industry when it comes to sustainability. The company must fulfil
the expectations of its stakeholders and lead the way. This is what
enables Mips to continue to grow profitably and sustainably.

—> Climate challenge - Greater insight and transparency supported by the SBTi

Mips understands the climate challenge
and has joined the Science Based Targets
initiative (SBTi) (more information on
SBTi is available on page 104) to limit
global warming to 1.5°C, in line with the
Paris Agreement. Since 2021 Mips has
been analysing its total climate impact
according to The Greenhouse Gas
Protocol Initiative (GHG). During 2022 and
2023 the analysis has been continuously
refined. The analysis shows that the areas
where Mips has the greatest impact

are linked to its choice of raw materials
and the energy consumed during the
manufacturing of Mips’ solutions. Mips
adopted a company-specific climate
target in 2022, consistent with SBTi. Mips’
goal is to reduce its total emissions by 42
percent by the end of 2030, setting as
base year 2021. This means that, given an
assumed annual growth of approximately

20 percent, an 89 percent reduction in
greenhouse gas emissions is required to
achieve the goal by 2030.

During 2023 Mips’ conducted a more
detailed analysis of its total climate
impact and explored which concrete
actions can be taken to reduce the
climate impact within the value chain.
Through a less carbon intense product
mix thanks to the roll-out of post-
industrial plastic in Mips’ most sold
solution and four additional solutions,
the average emissions per solution sold
decreased by 20.8 percent in 2023. Mips
thereby exceeded the target for 2023 to
reduce emissions by 12 percent.

Mips’ target for 2024 is to reduce
emissions per solution sold by 8 percent.

More information is available on page 109
and onwards

Outcome for 2023

Reduced emissions per solution sold by an average of around

Science 8
based 21% vs. 2022
EIERIE Target for 2024

Reduce emissions per solution sold by an average of 8%
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— Sustainable value chain and manufacturing

Mips’ has committed itself, and indirectly
also its manufacturing partners, to adhere
to the ten principles of the UN Global
Compact. Mips does not manufacture its
own products, and instead uses external
subcontractors exclusively. Mips believes
the company has an important role in
ensuring that the ten principles of the
UN Global Compact concerning human
rights, labour, the environment and anti-
corruption, are respected throughout the
value chain.

The UN Global Compact’s ten
principles are embedded in Mips’ Code of
Conduct that all manufacturing suppliers
are obliged to sign. Consequently, all
manufacturing suppliers also agree to
respect the ten principles of the UN

Global Compact. To ensure that the
suppliers that Mips partners with adhere
to Mips’ Code of Conduct and share

the same core values in terms of
working environment, human rights,

the environment, and anti-corruption,

all manufacturing suppliers are audited
at least every other year. In addition to
the audit of the manufacturing suppliers
that Mips’ performs internally, in 2023
the company engaged an independent
third-party to audit the three strategi-
cally most important suppliers. In 2024
Mips’ target is to complete a further five
third-party audits with other strategically
important suppliers.

More information about this
is available on page 126 and onwards.

Outcome for 2023

Carried out third-party audits of the three strategically most

UN Global
Compact

important suppliers in the supply chain

Target for 2024

Carry out third-party audits of five suppliers in the supply chain
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— Deliver sustainable solutions with a smaller environmental impact

Mips uses polycarbonate (PC) in the form
of wastage from other manufacturing
companies, referred to as Post Industrial
Recycled plastic (PIR), in its solutions.
The company's ambition is however to
create solutions that are more sustainable
still and support the climate transition.

The majority of Mips’ solutions cur-
rently consist of a low-friction layer that
is made of plastic. Plastic is currently the
only material that is light, strong, and safe
enough for manufacturing several of Mips’
solutions. Plastic creates CO, emissions,
hazardous waste, and nature and oceans
pollution, which is why plastic is a priority
to be addressed in Mips’ value chain.

To develop sustainable materials,
Mips, all its partners and other industry
members need to support and inspire
each other.

Innovation and product development
are part of Mips’ DNA and the company
has been actively exploring alternative
materials to plastic. During 2023, Mips
deepened its partnerships with suppliers
that supply post industrial recycled plas-
tic. Using post industrial recycled plastic
to manufacture Mips’ products would
make the biggest difference on Mips’
total emissions in the short term. The
target for 2023 was to offer Mips’ suppli-
ers 100 percent post industrial recycled
plastic for Mips’ most sold solution. Mips’
achieved this target and has also been
able to provide post industrial recycled
plastic in four additional solutions.

The target for 2024 is to increase the
content of recycled material used in Mips’
solutions by at least 10 percent.

More information is available on page 115
and onwards.

Outcome for 2023

Offered Mips’ suppliers 100% post industrial recycled plastic

Circular for Mips’ most sold solution
PeelVEt Target for 2024
offering

Increase the content of recycled material used in Mips’
solutions by at least 10%
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Mips’ sustainability agenda

Mips’ approach and sustainability strategy

While Mips is a small company that provides helmet
brands with an ingredient product for helmets, it is a
global leader in its field. Just as Mips’ solutions can
make a decisive difference in a helmet, Mips’ ambition
is to make a difference in influencing the entire helmet
industry to become more sustainable.

A sustainable business model

Mips’ sustainability strategy is based on the company’s
overarching strategy and builds on Mips’ fundamental
values.

Strategic sustainability focus areas

Our employees - a strong corporate culture

Mips must be able to attract and retain employees with
the right competence and a passion for creating safer
and better solutions, always. Even though Mips is a
global leader, the company wants to foster a culture
comprised of employees who are modest and curious
to learn more. The company encourages all employees
to challenge themselves and to bring their best selves
to work every day.

Read more on page 120

Mips - Annual and Sustainability Report 2023

For Mips and many of Mips’ stakeholders, sustaina-
bility is an important part of the business. Mips’ ability
to keep growing while also delivering strong financial
and operational results is enhanced by running the
business in an economically, environmentally and
socially sustainable manner.

High requirements on business partners

Mips’ also expects its business partners to act in a
sustainable and responsible way. To develop sustainable
materials that have less of an environmental impact,
Mips and all partners have to do their part, and industry
members need to inspire each another.

Our products - environment and helmet safety

Mips continuously works to reduce its total emissions
throughout the value chain and has committed to

SBTi. Mips believes that the company’s technology and
products lead to a more sustainable society with better
helmet protection. Improved helmet protection leads
to increased safety and security, while reducing risk for
both short-term and long-term sick leave, as well as
permanent injury.

Read more about Mips’ products on page 115 (environment)
and on page 132 (safety)

Achieve results together

Mips works with suppliers and partners to limit climate
and environmental impact as much as possible, to
apply the same values throughout Mips’ value chain, to
embrace social responsibility for all employees, and to
respect human rights in every regard.

A sustainable supply chain

Mips does not conduct any production itself, and
instead uses external suppliers to manufacture Mips’
safety system. To ensure that the supply chain and
manufacturing of its products are sustainable, Mips
needs to make sure that its suppliers’ supply chains
comply with international requirements, laws and
conventions.

Read more on page 126
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Value chain ambitions and
activities related to Mips’ KPIs

Climate action

Sustainable value
chain

Circular economy

Suppliers

oooo
aoao

|

Own maintenance

O O

Research and
development

Operations

? | |

Transportation

@,

Product usage

Used
products

* Long-term agreements
with suppliers that have
the most energy efficient
production equipment

« Internal and external
independent audits

* Improve traceability
and continue to identify
risks

« Adhering to UN Global
Compact

« Manufacture more
products made from
post industrial recycled
plastic, i.e. waste
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« Continue to develop
resource-efficient
solutions

Support suppliers in
being good employers
and in reducing
chemical and water
use.

Continue research
into circular flows and
materials

* Transparent
reporting

« Become more efficient in
own electricity
consumption

« Phase out solutions that
have high emissions

« Continued requirements
and monitoring of
manufacturing suppliers

* Responsible operations
* Quality assurance tests
of suppliers

« Manufacturing close to
helmet manufacturers

* Encourage efficient
logistics processes

* Recyclable
packaging

* Make durable,
sustainable units

* Encourage
material recycling
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Financial targets n 1. Grow the existing business 2. Open up new channels and markets 3. Capture new opportunities within helmet safety
Strategy for growth 19 Continue to grow, mainly together with existing Sports: Through low-cost solutions, Mips safety system Through Mips solid knowledge in helmet development
customers by expanding the range, and collaborate to can be implemented in bike helmets with price-points as  and the company’s vision to reduce head injuries and
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sustainability agenda Sports: Bike helmets account for around 80 percent of estimated to be approximately 45 million helmets. from only addressing rotational motion protection to
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Operations 28 come from the sub-category on-road, there are also Motorcycle: The majority of all motorcycle helmets are
Corporate governance 38 good growth opportunities in the sub-category off-road.  S°0!d in geographic markets where Mips is not currently
Fi ial inf i 49 established. Through new technologies and lower
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Sustainability report
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100
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Safety: Increase sales to existing customers and win a
few more major customers.
Focus markets are the US and Europe.

Mips’ financial targets for 2027 are:

SEK 2 bn

Net sales

Mips - Annual and Sustainability Report 2023

price-points, Mips has now started to expand in markets
such as China, India, South-East Asia and South
America. In these regions there is also a market for
scooter helmets. This means Mips’ focus market is
estimated to be approximately 40 million helmets.

Safety: Within Safety, Mips believes there is an
opportunity to address around a total of 110 million
helmets.

>50.

Operating margin

>50.

Distribution
of net earnings
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Mips’ focus markets

Sports

Bike Team sports
Snow Other
Equestrian

Mips estimates that the market for sports
helmets is currently about 65 million helmets
annually. Historically, Mips’ safety system has
mainly been implemented in helmets with
higher price points, but the company currently
offers products that can be implemented in
helmets at price points from USD 25.

Mips’ focus market

million helmets

Mips - Annual and Sustainability Report 2023

Motorcycle

On-road
Off-road

The motorcycle market is a large global

market that is fragmented in terms of type

and geography. The category can be divided

into two different sub-categories consisting of

helmets for on-road (including scooter) and

helmets for motocross (including snowmobile).
Mips estimates that the market for motorcycle

helmets is currently about 85 million helmets

annually.

Mips’ focus market

million helmets

Safety

Industrial
LEAF

Helmets in the Safety category can be divided
into two main sub-categories consisting of
safety helmets for industrial use (mainly in the
construction, manufacturing, mining, and oil
industries) and helmets in Law Enforcement
and the Armed Forces (LEAF), which include
helmets for the police force, the military, and
rescue services. The total market for safety
helmets is estimated at about 400 million
helmets annually.

Mips’ focus market

110

million helmets
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Long-term global macro-trends
are favourable for Mips

—> Population growth and urbanization

General population growth and urbanization leads to
greater traffic, primarily in cities. Consequently many
people are looking for alternative ways to move from A
to B, which is why riding bikes, mopeds and motorcycles
is becoming more popular.

—> Electric vehicles

The share of electric bikes, mopeds and scooters
that are becoming more affordable to more people is
increasing. Since these vehicles normally go at faster
speeds than bikes, the risk of accidents is increasing.

— Greater disposable incomes

Long-term higher incomes allow more people to spend
money on safety for themselves and their children. This
also intensifies the interest in, and possibility to do,
sports for which a helmet is a natural part of the safety
equipment, such as equestrian sports, climbing or winter
sports.

—> Greater focus on safety

Private individuals are becoming more safety-conscious,
and the use of helmets is generally rising worldwide.
Employee safety is an important issue for companies,
and there is a growing interest in improving protection
for employees. Helmet usage is standard in certain
professions, and more companies are gradually
choosing to improve protection for employees.

—> Greater focus on health

There is a growing interest in exercising, which means
that more people ride bikes not only to get from A to B,
but also to improve their health, for example through
road biking or mountain biking. Interest is also

growing for other sports and outdoor activities that
require helmets.

— Climate and the environment

Increasing awareness about the climate and the
environment is prompting more people to opt for more
environmentally friendly and sustainable transport
alternatives. Many cities are promoting commuting by
bike as an alternative to driving.

Market overview 21
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Increased long-term demand

A greater awareness of Mips’ products along with global trends are increasing demand.
Mips’ focus market amounts to approximately 195 million helmets per year.

A number of strong trends in helmet usage

Helmet usage is growing worldwide, mostly driven by
greater safety-consciousness among end users. Since
Mips has an ingredient brand business model, and does
not sell directly to end users, the company is reliant on
end users’ helmet usage and thus on sales of helmets
generally. Below is a summary of the main trends that
affect the company’s ability to increase the penetration
of Mips’ technology into the global market for helmets,
which thereby drives the demand for Mips’ products.

— Awareness of Mips technology - Knowledge about
the damage that rotational motion can cause to the
brain, and that helmets are not traditionally designed to
protect against this, is increasing consumer awareness
of the advantages of Mips’ technology.

- Regulatory requirements - In the summer of 2020,
the Fédération Internationale de Motocyclisme (FIM),
which certifies motorcycle helmets for Grand Prix
motorcycle racing, was the first regulatory body to
require tests for oblique impacts (rotational motion) to
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be included in their test protocols. An updated version
of the European standard for motorcycle helmets (ECE
22.06), which includes a test requirement for oblique
impacts, was introduced in 2021. Since January 2024, all
motorcycle helmets need to be certified against the
updated standard to be allowed for sale. An active
debate is underway in both Europe and the US about
including oblique impacts and evaluation of rotational
motion as a standard test element when testing other
types of helmets. This is not yet a requirement, but Mips
believes that tests for oblique impacts will be included
in these test standards within a few years.

—> Validating third-party tests - Several independent
third-party tests have been published that validate the
functionality and benefit of implementing the Mips
safety system in a helmet.

— Increased focus on safety - Focus on safety,
especially at workplaces, but also in general, is
increasing over time.

The global trends are to some extent also category-
specific, and the company has observed the following
developments within the different categories:

—> The many years of growth Mips has seen in the
Sports category, mainly the sub-category bike, abated
during 2022 and 2023. Mips’ view is that this is a short-
term negative trend in the bicycle industry and that it
will be reversed. Mips does not consider that the short-
term trends in the bicycle industry will affect long-term
growth opportunities in the bike sub-category. Mips
assesses that growth will return to the bike market driven
by strong trends such as electric bikes, commuting, and
people wanting to spend more time outdoors.

— The market for Motorcycle helmets continues to grow
worldwide, mainly driven by Asia and certain developing
countries. Mips sees a relatively stable market and price

trend in both Europe and the US.

— The market for Safety helmets is growing worldwide,
mainly through increased helmet use. The volume of
the type of helmet on which Mips focuses within the
category is growing faster than the category overall
since both end users and the companies they work for
are placing higher demands on safety. Mips assesses
that the US can be developed into a key market for Mips
in the future.
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The global helmet market

The global helmet market encompasses many areas of use that are

constantly evolving.

Although the market for helmets is very large, no
aggregated global data are available. Mips has there-
fore chosen to describe the part of the market for which
concrete data are available and where the company also
sees an opportunity to integrate the Mips safety system.

Mips’ three categories

Mips estimates that the total market today is 550 million
helmets annually. Based on this estimate, the company
has chosen to organize its operations into three
different categories:

1. Sports helmets

2. Motorcycle helmets

3. Safety helmets

Mips - Annual and Sustainability Report 2023

Mips’ safety systems can be integrated into almost all

helmets

Mips aims to be able to offer its solution to as many

helmet users as possible all over the world. The number

of helmet models that can be addressed is limited by
the following factors:

1. Mips adheres to the principle that it must be
scientifically proven that the company’s technology
improves the safety of the helmet in which the Mips
safety system is implemented.

2. There is a price floor for helmets in which the Mips
safety system is offered, which is currently USD 25.

Historically, Mips’ safety system has mainly been
implemented in helmets with higher price points

As demand has increased and as the company has
developed new solutions, Mips now has the opportunity
to offer products at lower price points too. Mips’ total
addressable market is currently made up of 195 million
helmets. While Mips is the market leader in solutions
that address rotational motion to protect the head, to
date the company has only penetrated a small portion
of the total market, which means that there is still great
potential for growth.

Competitors

Mips is currently the market-leading provider of
helmet-based solutions that are designed to reduce
rotational motion. Current competitors on the market
offer solutions in only a few helmet models and helmet
categories. Increased awareness of the importance of
protection against rotational motion is likely to increase
demand for rotational protection. One likely conse-
quence is that competition from other players will
increase.

Among those competitors that currently market a
solution that is presented to protect against rotational
motion, there is a distinction between those players who
serve as an ingredient brand and helmet brands that
have developed their own technologies. Competition
from other ingredient brands that market a solution for
protection against rotational motion is currently limited
to a few players that have a small number of customers
as a base. Several helmet brands in the market have
developed their own technology, but given that such
technology is limited to a single brand, competition
from these players is limited. In addition, Mips has a
broad patent portfolio that to a certain degree limits the
possibility for other players to launch new competing
technologies.
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Mips is active in three helmet categories

Mips addresses three helmet categories:
Sports, Motorcycle and Safety helmets.

Overview of total market and focus market, 2023

Total market

Mips’ focus market

Category (million units) (million units)
Sports Bike 50 35
Snow 6 6
Equestrian 3 2
Team sports 2 1
Other 4 1
Total 65 45
Motorcycle On-road 78 34
Off-road 7 6
Total 85 40
Safety Industrial 390 100
LEAF 10 10
Total 400 110
Total 550 195

Mips - Annual and Sustainability Report 2023
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Sports helmets

The market for different types of Sports helmets is
estimated at 65 million helmets sold annually. Bike
helmets account for the largest proportion of these
helmets, but the category also includes helmets for
snow sports, equestrian and various team sports.

It is believed that the market for Sports helmets will
continue to grow, mainly driven by strong trends such as
electric bikes, commuting, and people wanting to spend
more time outdoors. Mips’ view is that consumers today
are ready to pay more for safety equipment than they
were ten years ago.

Historically, Mips safety system has mainly been
implemented in helmets with higher price points,
but Mips currently offers products that can be im-
plemented in helmets with price points from USD 25.
Replacement cycles for helmet users in Sports helmets
were previously estimated to an average of five to eight
years. Although no new data is available regarding how
often helmets actually are replaced, there is a trend
towards shorter replacement cycles driven by intensive
product development which Mips is part of. Below is
a summary of the main sub-categories of the Sports
helmets category.

Bike helmets

Bike helmets are the single largest sub-category of
Sports helmets, with an estimated annual volume of 50
million helmets. While Mips’ safety system can today be

Mips - Annual and Sustainability Report 2023

implemented in bike helmets with price points starting
at USD 25, Mips deems that the price level is still the
greatest limitation within this sub-category. This portion
of Mips’ addressable market is estimated at 35 million
helmets annually.

The bike helmet market is primarily divided into
helmets for daily use and commuting, helmets for road
biking, helmets for mountain biking and children’s
helmets, with helmets for daily use representing the
largest portion. Helmets for electric bikes is a rapidly
growing area, though it still represents only a small
portion of the total bike helmet market.

Bike helmets currently comprise Mips’ largest sales
area by far and this sub-category is the source of the
majority of Mips’ revenues. Awareness of Mips’
technology is relatively high in this market, with the
greatest level of awareness in the US market, followed
by the European market. In the rest of the world, aware-
ness of Mips’ technology is still relatively low. Mips has
delivered bike helmet solutions since 2010.

Snow helmets

The snow helmet sub-category is the second largest
sub-category in the Sports helmets category. Snow
helmets are used for both skiing and snowboarding. The
helmets are usually divided into helmets for recreational
use (children/families/novice and intermediate levels)
and helmets for advanced use (alpine and freestyle).

Awareness of Mips technology is generally high in
this sub-category and exceptions from this are mostly
geographic in nature. Mips has delivered snow helmet
solutions since 2010.

Equestrian helmets

Equestrian helmets are currently divided into helmets
for equestrian sports and for polo. Interest in Mips’
technology from this category has historically been low
but has increased substantially in recent years. How-
ever, awareness of Mips’ technology in this sub-category
remains low. Mips has delivered equestrian helmet
solutions since 2007.

Team sports

The team sports helmet sub-category is divided into

a number of different team sports. The major team
sports in which helmets are used are primarily American
football, ice hockey and lacrosse. Awareness of Mips’
technology in team sports is relatively low. Mips has
delivered team sports solutions since 2019.

Other

The category “Other” includes helmets for activities
such as climbing and white-water rafting. Awareness
of Mips’ technology in this sub-category is low. Mips
has delivered solutions for helmets in this sub-category
since 2018.
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consisting of helmets for on-road including scooter
helmets, and helmets for off-road, including snow-
mobiling helmets. Mips believes there is a large
addressable market in both on-road and off-road
helmets. Mips has delivered solutions for this category
since 2013.

On-road helmets

Mips’ focus market in on-road is estimated to be 34
million helmets. This category also includes scooter
helmets. Awareness of Mips’ technology is relatively
low in this sub-category, in all markets, for both on-
road helmets and scooter helmets.

Off-road helmets

Off-road helmets also includes helmets used in snow-
mobiling, car driving, and other activities involving travel
at high speeds. Mips’ focus market in this sub-category
is estimated to be six million helmets and awareness of
Mips’ technology in this sub-category is estimat